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Agenda

Varfor satsa pa SEO?

Vad ar SEO?

Hur fungerar Google?

SEO da och nu

Hur kan vi na var malgrupp?

SEO 2023 och framtidsspaning

Hur mater och utvarderar du effekten?

Fragor
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Varfﬁr satsa e Miljontals googlingar varje dag + dkad tillganglighet
o e Presumtiva kunder som redan gjort ett aktivt val
14
pa SEO ¢ e Kostnadseffektivt

e Langsiktigt
e Matbart
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Varfor satsa

pa SEO? 9 4%

av befolkningen anvander
internet, och nastan alla gor
det dagligen.

Kdlla Svenskarna och internet 2022
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Varfor satsa pa SEO?
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Mobila
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SEO - Sokmotoroptimering

S6kmotoroptimering, fran engelskans search engine optimization, forkortat SEO, ar ett
samlingsnamn for de olika metoder och tekniker som anvands for att fa en webbsida att
pa ett organiskt sitt synas sa hogt upp som mojligt pa dnskade sdkord bland
sOkresultaten i sékmotorer.

- Wikipedia

SEO for Viva ar processen att optimera digitalt innehall fér bade s6kmotorer och
anvandare for att fortjana synlighet och forbattra anvandarupplevelsen.
- Viva
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SEO -
Sokmotoroptimering

e Komma hégt i sokmotorerna ex Google
e Fler kunder/klienter - 6ka forsaljningen

e Organiska resultatet - SERP
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SEO -
Google Organic CTR Breakdown By Position

oo ° o
Sokmotoroptimering - =— oo
42 | — 15.8%

+3 I 11.0%

e Topplaceringar ar viktiga +s N A%
#5 N 6.3%

+¢ 4.9%

+7 3.9%

+s 3.3%

#9 2.7%

#10 2.4%

Kdlla: Backlinko
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SEO-Sokmotoroptimering

Market share
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Kdlla: Statista
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SEO - Sokmotoroptimering

e Webbplatsens tekniska struktur
Navigering, tydlighet, atkomst, XML
sitemap, etc...

— ddddddd
I v
e Webbplatsens redaktionella innehall . . N\ ”
Sokordsanalyser, strategiskt plac. ~ ,
For bestkare! Relevans, etc...

e Webbplatsens omgivning
Digitala relationer. Relevans,
intern- och extern lankning,
utformningen, etc...

Bild Google
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Hur fungerar
Google?
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GOOGLE'S FOCUS ON THE USER EXPERIENCE
UPDATES, ALGORITHMS AND RANKING SYSTEMS

) E-A-T MOBILE-FIRST PANDEMIC PRODUCT
Penguin Update
Venice Update INDEXING RESPONSE ALGORITHM
Conoept in Search Quslity Guide- Enauring yourweb pages are Focusing on the user experience Conzumer behavior, contert UPDATE
Page Layout HlEA 1 T sases orist mablleciienly with quality oontent and avaiding and mizinformaticn
Schema.org oo et can e rted toomudh irrelevant user generat- Passage Fosusing on identifyimg
X centent that can be truate ed oontentand too many 88 e () ity Bdasgd high quelity reviewsfor users
Update Indexing
~
2071 2013 2015 2017 2019 2021 2022
Page Experience for
2012 2014 2018 2020 Updates Desktop
8 Core Web Vitals
3
PANDA HUMMINGBIRD MOBILE U PDATE FREL BROAD  BERT PAGE
Produdng end optimizing unique Creating and optimizing content Foausing on mobile comert and con Improving the under ganding EXPERIENCE
&nd compelling content thet audienceswant users experience UPDATE & conaumer intentthrough UPDATE
Focuzing on mcbile GO ersational type searct
i cer Localizatior i AND CORE
Pigeon Update QUALITY UPDATE ::::‘:’l‘e‘""c“: users emes WEB
Page Layout Foauging on the user experience E
Refresh :;';",,?::A?N:m:ﬂ :::,:::f,':(g Mobile Speed  Rich Snippet Review VITALS
ed content and too many ads Desktop Carousels mg?ir;:ilg;:;z.ﬁgr:xei;‘vnsls
prove

on-page ex periences

MUM

Solving complex queres by using multiple
formats of coment such asimages and text
to produce rich and nuenced enzwerzfor users

BRIGHTEDGE Spam and Link Updates
Local Search Updates

RANKBRAIN

Enzuring content re
intent and optimizing for conver-
zational search

Image source: BrightEdge
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SEO- Vad har forandrats?
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SEO- Vad har forandrats?

Pirate 2.0 — October 21, 2014

More than two years after the original DMCA/*Pirate” update, Google launched another update to combat software and digkal media piracy. This
update was highly targeted, causing dramatic drops in ranking to a relatively small group of sites.

Penguin 3.0 ~ October 17, 2014

More than a year after the previous Penguin update (2.1), Google launched a Penguin refresh. This update appeared to be smaller than expected
(<1% of US/English queries affected) and was probably data-only (not a new Penguin algorkhm). The timing of the update was unclear, especially
internationally, and Google dlaimed it was spread out over "weeks".

*In The News" Box — October 1, 2014

Google made what looked like a display change to News-box results, but later announced that they had expanded news links to a much larger set
of potertial stes. The presence of news results in SERPS also spiked, and major news sites reported substantial traffic changes.

Panda 4.1 (#27) ~ September 23, 2014

Google announced a significant Panda update, whi
Given the ‘Slow rollout,” the exact timing was unclear.

included an algorthmic component. They estimated the impact at 3-5% of queries affected.

Authorship Removed — August 28, 2014

Following up on the June 28th drop of authorship photos, Google announced that they would be completely removing authorship markup (and
would no longer process it). By the next moring, authorship bylines had disappeared from all SERPs.

HTTPS/SSL Update — August 6, 2014

After months of speculation, Google announced that they would be giving preference to secure sites, and that adding encryption would provide a
“lightweight” rankings boost. They stressed that this boost would start out small, but implied it might increase if the changed proved to be positive.

Pigeon — July 24, 2014

Google shook the local SEQ world with an update that dramatically altered some local resuks and modified how they handie and interpret location
cues. Google claimed that Pigeon created dloser ties between the kocal algorithm and core algorkhmis).

Authorship Photo Drop — June 28, 2014

John Mueller made a surprse (on June 25th) all authorship photos from SERPs (after
heavily promoting authorship as a connection to Google+ ). The drop was complete around June 28th.

Payday Loan 3.0~ June 12, 2014

Less than a month after the Payday Loan 2.0 anti-spam update, Google launched another major iteration. Official statements
suggested that 2.0 targeted specific sies, while 3.0 targeted spammy queries.

Panda 4.0 (#26) — May 19, 2014

Google confirmed a major Panda update that likely included both an algorithm update and a data refresh, Offiially, about 7.5% of
Englishlanguage queries were affected. While Matt Cutts said it began wling out on 5/20, our data strongly Suggests it started
earlier.

Payday Loan 2.0 — May 16, 2014

Just prior to Panda 4.0, Google updated it's *payday loan" algorithm, which targets especially spammy queries. The exact date of the
roll-out was unclear (Google said *this past weekend® on 5/20), and the backto-back updates made the details difficult to sortout.

Unnamed Update — March 24, 2014

Major algorithm flux trackers and webmaster chatter spiked around 3/24-3/25, and some speculated that the new, *softer’ Panda
update had arrived. Many sites reported ranking changes, but this update was never confirmed by Google.

Page Layout #3 — February 6, 2014

Google "refreshed” their page layout algorithm, also known as *top heavy". Originally launched in January 2012, the page layout
algorithm penalizes sites with too many ads above the fold.
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SEO- Vad har forandrats?
#1

De som soker (och s6kmotorerna) kraver
mer 4n nagonsin av sdkresultatet
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Forvantningar

2 seconds 3 seconds 10 seconds

- |

happy visitors! eaving your site probably cursing at their monitor by now
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Avvisning

Too slow,
"'va. out of here!

loading...

3 seconds



VIVAMEDIA

AVV' sSni ng e As page load time goes from:

1s to 3s the probability of bounce increases 32%
===

1s to 5s the probability of bounce increases 90%

1s to 6s the probability of bounce increases 106%

1s to 10s the probability of bounce increases 123%

Kélla: Think with Google
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Engangsbesok
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Avvisning

En langsam webbplats ar dyrt - Du forlorar affarer

Too slow,
"'va. out of here!

o

loading...

3 seconds
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Innehall

{
Innehall 4r fortfarande Kung Content ‘ -
Ratt IS

King”

Bill Gates, 1996
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Innehall

5 tips for att skapa innehall fér din malgrupp

1/5 Eget innehall — ska inte finnas samma nagon annanstans pa webben
2/5 Relevant — for malgruppen (s6kmotorer)

3/5 Hjalpsamt — svarar pa fragan som sodkaren stallt

4/5 Superb UX — ska kunna lasas behagligt oavsett enhet

5/5 Delningsvanligt — vem skulle vilja dela detta och varfér?
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Fortjana dina lankar

&
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Bra innehall genererar
lankar
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Karnvarden raknas

FOretaget ar ett av Sveriges ledande
konsultféretag inom samhallsbyggnad.
Vara medarbetare skapar loésningar
inom stadsbyggnad och infrastruktur
for en hallbar samhallsutveckling.
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Karnvarden raknas

ledande
konsultféretag samhallsbyggnad
l6sningar
stadsbyggnad infrastruktur

samhallsutveckling
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SEO da

Lankar

NS

Meta Data

Sokord

SEO L/
2008 )

Rathgs
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SEO nu

Mobilt o Design & UX
Press & PR \ Sokord

Lankar \ Stékordsanalys
Meta d&'sa\;\;\}A SEO * Konkurrenter

é ,
ctor 2023 /

Sltestru ur <L<

~ Social
Influencer/s// 7 PR Content marketing
Meta Data Ranklngs
Tillganglighet CTR Strategi
Crawl Konvertering

Laddnlngshastlghet

Och manga fler
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Na er malgrupp

Sokord och s6kbeteende

Vilka s6kord Go gle

anvander er
malgrupp i
sOkmotorerna?

sokord?

: Fler
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Na er malgrupp

Sokord och s6kbeteende - Tips och verktyg

Tips

Vad fragar kunderna?

Er branchexpertis & erfarenhet
Olika malgrupper - olika s6kord
Konkurrenter

Branschkollegor

Den interna sékfunktionen

Brainstorma

Verktyg

e Google Keyword Planner

e Google Search Console

e Google Trends

e Semrush

e Keyword Tool

e AnswerThePublic

e Ubersuggest



https://ads.google.com/
https://search.google.com/search-console
https://trends.google.com/trends/
https://www.semrush.com/
https://keywordtool.io/
https://answerthepublic.com/
https://neilpatel.com/ubersuggest/
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Na er malgrupp tonemisto SE.J s

HIGH SEARCH :
Sokord och s6kbeteende VOLUME <
DEMAND Fitness Shoes
LOW SEARCH
VOLUME The Long Tail

LOW CONVERSION HIGH CONVERSION
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Na er malgrupp

Sokord och sokbeteende - Fun facts

+80 000 sokningar i sekunden

15% av alla sokningar pa Google har aldrig
tidigare gjorts
50% av sdkningarna ar 4 ord eller langre

Go

Sok pa Google

gle

Jag har tur

Kalla WordStream, Backlinko
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Na er malgrupp
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Na er malgrupp

Viktiga parametrar

1/3 Skriv for era besdkare, 6veroptimera inte
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Na er malgrupp
Viktiga parametrar

2/3 M6t anvandarnas forvantningar

expectation veality
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Na er malgrupp
Viktiga parametrar

3/3 Anvand er malgrupps stkord och sdktermer, finns trender?

GO gle Trends intern sokfunktion| n

067k

e

OO0Oo0ooOoOoO0O0O0Oo0Ooo
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Na er malgrupp
Vilka parametrar styr vad som visas i SERP

e Title
e Meta beskrivning

e Url

Google

(==

viva media X B

vivamedia.se
https:/ivivamedia.se
Viva Media — en marknadsféringsbyra med fokus pa helheten
Viva ar marknadsforingsbyran som har kapaciteten att axia hela er marknadsforing, eller delar
av den om ni vill. Las mer om oss!
Om oss - Kontakta oss - Viva Media - Vad vi gor

®
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Na er malgrupp -

Vilka parametrar styr vad som visas i SERP

Title

Langden pa Title taggen

Unik title for varje sida, relevant
Placering av sokord

Uppmuntra till klick
Varumarket sist

Experimentera och analysera

viva media X ®=E

. vivamedia.se
VIVA)
https:/ivivamedia.se

|Viva Media — en marknadsféringsbyra med fokus pa helheten

Viva ar marknadsforingsbyran som har kapaciteten att axla hela er marknadsforing, eller delar

av den om ni vill. Las mer om oss!
Om oss - Kontakta oss - Viva Media - Vad vi gér
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Na er malgrupp -

Vilka parametrar styr vad som visas i SERP

Meta description

Langden pa meta description

Unik description for varje sida, relevant
USP:ar

Call to actions

Experimentera och analysera

viva media X ®=E

m vivamedia.se
https:/ivivamedia.se

Viva Media — en marknadsféringsbyra med fokus pa helheten

Viva ar marknadsforingsbyran som har kapaciteten att axla hela er marknadsforing, eller delar

av den om ni vill. Las mer om oss!

Om oss - Kontakta oss - Viva Media - Vad vi gér
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Na er malgrupp -

Vilka parametrar styr vad som visas i SERP

URL:en
Tydlig struktur ger tydliga URL:er

Tydliga URL:er ger bra forklaring for bade
s6kmotorer och besdkare

Langden, behaller relevanta séktermer

Anvand viktiga s6ktermer

viva media X ®=E

vivamedia.se
rm https:/ivivamedia.se

Viva Media — en marknadsféringsbyra med fokus pa helheten

Viva ar marknadsforingsbyran som har kapaciteten att axla hela er marknadsforing, eller delar

av den om ni vill. Las mer om oss!
Om oss - Kontakta oss - Viva Media - Vad vi gér
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Na er malgrupp
Vilka parametrar styr vad som visas i SERP

e Title
e Meta beskrivning

e Url

Google SERP Snippet Optimization Tool

Google SERP Snippet Optimization Tool
Title Your SEO-Optimized Title Goes Here | Brand
URL domain.com/webpage
This is an example of a meta description for your webpage. Make

Description sure you don't exceed the number of pixels allowed

Rich Snippet

Date

Google

Q Al [d image [*] Videos [E5] News @ Map

(opx / 580px)

(0opx / 385px)

(0px / 990px)

i More


https://www.highervisibility.com/seo/tools/serp-snippet-optimizer/
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SEO trender
2023

® o9
e Googles algoritm fortsatter S
fokuserar pa anvandaren
e Fokus pa viardeskapande
e Kontrollera och uppdatera
innehall pa webbplatsen I I
e Skapa nytta I

Bild Google
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s E O t re n d e r 34 Experience, Expertise, Authoritativeness, and Trust (E-E-A-T)

Experience, Expertise, Authoritativeness and Trust (E-E-A-T) are all important considerations in PQ rating. The most

2 O 2 3 important member at the center of the E-E-A-T family is Trust.

1/6 Authoritativeness
e E-E-E-T
. . Trust
Experience, Expertise, e e
Authoritativeness, Trust
e Erfarenhet och palitlighet
b l.i r al.l.t V| ktigare Trust: Consider the extent to which the page is accurate, honest, safe, and reliable.

e Palitligheten det viktigaste
e Utan palitlighet - alltid lag E-E-A-T

Mer lasning hur du kan paverka E-E-A-T

Bild SEJ


https://www.searchenginejournal.com/google-e-e-a-t-how-to-demonstrate-first-hand-experience/474446/
https://searchengineland.com/google-identify-evaluate-authors-e-e-a-t-395639
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SEO trender
2023

2/6

e Annu hardare tag mot
spamlankar

Bild Google
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SEO trender -
2023 E

3/6

e Kraven pa prestanda 6kar

e Core Web Vitals

e Webbplatsen utvarderas
gallande hur lang tid den
tar att ladda, hur fort
bestkaren kan interagera
med hemsidan och hur
innehallet ror eller flyttar

pa sig

Bild Google
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SEO trender
2023

3/6

e Core Web Vitals - laddningstid och prestanda

LCP FID CLS

Largest Contentful Paint First Input Delay Cumulative Layout Shift

L4s mer om Core Web Vitals



https://web.dev/vitals/
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(Loading)
SEO trender
2023 I < P
3/6
e Largest Contentful Paint LargeSt COntenthI Paint

e Stora objekt bér laddas sa
snabbt som majligt

2.5 sec 4.0 sec



VIVAMEDIA

(Interactivity)

SEO trender
2023 F | D
3/6

e First Input Delay First |nput Delay

e Hur snabbt gar webbplatsen
att interagera med

100 ms 300 ms
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(Visual Stability)
SEO trender
2023 ‘ I S
3/6
* Cumulative Layout Shift Cumulative Layout Shift

e Att sidan inte ska flytta runt
sig, att objekten laddar dar
de ska

0.1 0.25
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SEO trender
2023

3/6

PageSpeed Insights
https:/pagespeed.web.dev/

42

Performance

Values are estimated and may vary. The performance score is calculated
directly from these metrics. See calculator.

A 049 50-89 @® 90-100
METRICS
A First Contentful Paint A Largest Contentful Paint
5:38 5.7s
A Total Blocking Time @® Cumulative Layout Shift
1,150 ms 0
Speed Index

bb's


https://pagespeed.web.dev/
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SEO trender

2023

N
(C e
4/6

e Zero clicks ‘ g

e Zero clicks: 25.6% Desktop

e Zero clicks: 17.9% Mobile /\/'I \ + l

Kalla Search Engine Land
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SEO trender G
2023

4/6
e Zero clicks

e Strukturerad data

Foretagsinformation (adress, tfn)
Fragor och svar

Breadcrumbs

How-to:s

Webbplatsens logga

Produkter

Recensioner

Fullstindig lista

how many kilometers in 1 mile

L Al @ Images [ Videos @ Maps ¢ Shopping ¢ More

About 30,900,000 resuits (0.59 seconds

Length =
1 = 1.60934
Mile H Kilometra :

for an approximate result, multiply the length value by 1.609
Mo ik

People also ask

How many Kilometres Makes 1 mile?
Is 2 km longer than 1 mile?

What distance is 1 mile?

What distance is 5 miles in km?


https://developers.google.com/search/docs/appearance/structured-data/search-gallery
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s EO t re n d e r Go g|€ how to start a business X $ Q
2 O 2 3 2 All =) Images 3] Videos B News ["] Books i More Settings  Tools

About 80,000,000 results (0.81 seconds)

1. Conduct market research. Market research will tell you if there's an opportunity to turn
4 / 6 your idea into a successful business. ...

2. Write your business plan. ...

. 3. Fund your business. ...
° Ze ro Cl-l o ks 4. Pick your business location. ...

5. Choose a business structure. ...
H 6. Choose your business name. ...
e Featured snippets :
8.

Register your business. ...
Get federal and state tax IDs.

More items...
www.sba.gov » business-guide » 10-steps-start-your-busin
SBA - 10 Steps To Start Your Business Guide - Small ...

© About featured snippets + @ Feedback
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Paragraphs

Paragraph 42 words in average

- List 249 characters in average

Google ®

@ Table

o Video o T & el ) o) s

Google charges advertsers per ad click.
Putrishars gol 88% of the cice smount (or
Sense for search).

you Gut Gepwncts hesevly on
the competiticn and CPC i the riche. In
PARCHicR. v commission par click can ranga
from $0.20 to $1 "
9!

and How to Maie

4/6

e Zero clicks Lists Tables Videos

6 items in average 5 rows in average Average duration
F t d - t 44 words in average 2 columns in average 6 min 35 seconds
= Google @ = Google ® Google ®
[ — [ PR 3o g uareme X
M eon W Rew My . P o . M megss  Weeos r .
Here are SOME proven veite s0atth apUrmiLs on
iratogies 16 901 bo weet Top 100 Googn sewches glotaly
1. Opthevize % et Asrwan
2. Peimagie and Rastuctirs Yo Cartent &
3. Usw Corwervat i Laegusnge bor Corurt. etk .
© oot Lo T Korpus Presaos 2 yonte 128 T
oy
2. oeve Losding Time of Your fatate.
) 9005 .
& Pay Anwerson 10 Mt
‘ omet o - « Dger tran o
7 Leverage Googhe My Duar sas Latrga mamhe Then we noad 10100k & T 1 TS Ut
2 ® Vlise e Mewng
O wwnsurres con- Sog O O wwaseswushoon « Bug . H - - VeuiT
ze Search : 7 Ready-to-Usa SEO Top Go Searches and ding Dividing numbers - YouTube
Strategies 10 Rank Better 5in 2020 - SEMrush ® -

Kdlla Semrush
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S EO t ren d er Long-Tail SEO and Conversational Search SE.J) soxchrone
2023 ot o e | s

Research | Discovery

{=

5/6

Fitness Shoes

DEMAND
e Zero clicks
Explicit Intent | Transactional
e Long-tail keywords
LOW SEARCH
VOLUME The Long Tail

LOW CONVERSION HIGH CONVERSION
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SEO trender
2023

6/6
e Al genererat innehall
e OpenAl - ChatGPT

e SoOket kommer fortsatta att utvecklas
till forman for anvindaren

e Project Magi - Ny Google
s6kmotor?

Tips! Al — fran drom till verklighet (14 verktyg, tips
for marknadsforare och mycket mer)

Kdlla Search Engine Land


https://vivamedia.se/ai-fran-drom-till-verklighet/

VIVAMEDIA

SEO trender
2023

6/6

e Al genererat innehall - vad
sager Google?

Rewarding high-quality content, however it is produced

Kdlla Google Search Central
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Mat effekten

). Analytics

Google Search Console

=

https:/www.google.com/analytics

Eller annat motsvarande verktyg



https://www.google.com/analytics
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Bra SEO verktyg

Screaming Frog - status och information om webbplatsens URL:er och innehall

httpstatus - se vilken statuskod en URL returnerar for att t.ex. se om det ar en
301 eller 302-ompekning.

AlsoAsked - se vilka fragor anvandaren stiller i soket


https://www.screamingfrog.co.uk/seo-spider/
https://httpstatus.io/
https://alsoasked.com/

VIVAMEDIA

Summering

“Content W

e
o
L B LU
Long-Tail SEO SEJ st
HGH SEARCH

oawanD t_
Lowstancn
Vouwme

The Long Tal

LCP

Largest Contentful Paint

LOW CONVERSION HIGH CONVERSION

4.0sec

2.5sec

J0l Analytics : m

expectation

FID

First Input Delay

CLS

Cumulative Layout Shift

300ms 0.1 025

100 ms



Tack!
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o @ B O 6

vivamedia.se

ban

Rebecca Hansson

SEO Manager

070 689 15 12
rebecca.hansson@vivamedia.se



